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1 APPaAIlANces OF COUNSEL (COntinued):

2 For e.Spire Communications (Via Telephone):
! 3 PAUL GUARISCO, Esq.

4 Also Present:
..... A1V_
MI. JUdby BIlIb:

6 --00000--

7 (Pursuant to O.C.G.A. 9-11-28, the
8 reporter made disclosure.)
9 MR. ALl3XANDBR: The parties are

10 appearing at this deposition at Mel'S request.
11 It's a voluntary appearance by BellSouth, and
12 William Denk, D-e-n-k, is here. He represents
13 MIAIRlC. MCI had written a letter asking
14 BellSouth to produce Mr. Denk. And voluntarily I

15 BellSouth has agreed to do so.
16 Mr. Oenk is voluntarily here, not under
17 a formal notice or subpoena of deposition. And
18 I'm Tom Alexander, by the way. representing
19 BellSouth, And before we started the
20 deposition - actually before we start right now,
21 I handed out Sprint Communications Company, LP I

22 had propounded some written data. request to
23 BellSouth. And we yet again voluntarily agreed to
24 respond to those.
2S And I had an agreement with Sprint's

11--------------------+--·-----------=------:::..-----""""1
hqc 3 Page 5

i 1 counsel, Mr. Atkinson, who is here, that we would
2 hand these out today. And I have done so. They

I 3 had asked seven written requests. We have
4 answered those, and in addition have produced the

. , 5 information responsive to the survey that was
. 6 specifically requested by Sprint.
7 Those have been handed out. And for
8 the record, we will file these at a latee date at
9 the Commission. And I think that pretty much

110 states why we're here.
11 And I believe Ms. Berlin from MCI is
12 up.
13 EXAMINATION
14 BY MS. BERLIN:

15 Q. Thank you very mUCh. Yes, I'm Susan
16 Berlin on behalf of MCI. Good afternoon,
17 Mister - how do you pronounce your --
18 A. Denk.
19 Q. Denk. Okay. I wanted to ask you first
20 off what sort of background you have,
21 education-wise and work experience.
22 A. I've been with M/AIRlC for 16 years,
23 have a Master's degree in market research from
24 UniverSity of Georgia, undergraduate degree from

i 2S Western Kentucky University in business
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,adtnJ'inis',tration, marketing. That's about it.

Q. Are you represented by counsel here
t .ay?

t
Ao No.

MR. ALEXANDER: Let me just interject
Ith we are putting Mr. Denk up as an expen who
is efendiDg the study that we have filed attached
Ito Mr. Varner's testimony in this case. So as
i..a3ropriate, as it relates to the smdy, Bel1South
'W' be interjecting any objections that we may
Id m appropriate. But we do not legally represent
Mr~ Denk. Separate companies,
'BY iMs. BERLIN:

Q. Are you a statistician?
~. No.
Q. Do you have. statisticians at your

or~ation?

A. Yes.
~. Did any of those statisticians work on

thisJ study1
•. Involved in the early stages.
~. Has M/AfRlC done or is it contracting

to do in the future any other work for BellSouth?
I. We do other work for SenSouth

cur entty, And we'll probably do some in the

fu~e,
Q. What sort of work is that?

i
Market research.

. . Would you call what you do
excl sively -- is it market research?

Pl. Yeah,

~
Have you done any kind of sitnilar

stud es in the past, similar to this study1
. Yes.

a
And what studies were those?
We did one in Louisiana prior to that

. $tud .
Q Is that the only one?
A That's the only study we did prior to

'that tudy.
Q At all, or --
A That was similar to that one, that I

w·as rersonallY involved in. I'm not aware of
(j)the studies that the company may have done.

..... •• Q Did you use the very same study for
rLoui iana?
w.. ~

A.: No.
Q. In what respect did it vary?
A. Well, it was a different geography.
at as the main difference. You asked did we

,e6";Page9
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1 Q. Did BellSouth layout this objective
2 verbatim for you, or did you create this?
3 A. No, They did not lay it out verbatim.
4 We collaborated on, you know, translating that
5 into these words.
6 . 'Q... Who have your contacts at BellSouth
7 been?'
8 A. Bill Norton.
9 Q. Just Bill Norton?

10 A. Yes, on this study. He was the
11 contact.
12 Q. Do you know what his position is with
13 BellSouth?
14 A I think he works in the regulatory
15 group. But beyond that, I don't know.
16 Q How long did this particular project,
17 the Kentucky PeS study, take?
18 A. I think it took approximately six
19 weeks.
20 Q. From the time you were asked to prepare
21 it to the time you had it out on paper?
22 A Yes. It's about a six-week time
23 period.
24 Q" What was the cost to BellSouth of the
25 study?
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1 people that we were trying to interview. You had
2 not asked me that question before,
3 Q. Okay. So what did you rely upon to
4 determine that your sample was representative of
5 the population of interest']
6 A. Well, as I stated, it was not - it was
7 determined that it was not feasible to draw a
8 representative sample. Excuse me, check that word
9 representative. A random probability sample of

10 PCS users, which was the target population in this
11 group. So we selected the best method alternative
12 available among several options that Wel'e

13 considered.
14 Q. But did you rely upon anything in
15 particular to determine that the sample that you
16 drew truly was representative of the population of
17 interest?
1& A. can you restate that question?
19 Q. Did you look to anyone, any kind of
20 expert, any particular authority. to determine
21 that your sample was truly representative of the
22 population of interest?
23 A. Well, we have sampling experts inside
24 our company. And we discussed the sample method
2S that we used versus alterDatives. And we

Page J0 1 Page 12
! 1 the sampling method that you believe is the best

2 option available.
3 Q. Okay. On what did you rely to
4 determine that your sample was representative of
s the population of interest in this case?
6 A. Well, our goal was not necessarily to
7 have a sample that was representative, you know,
8 of the population of interest, because it was
~ determined not to be feasible.

10 Q. I don't understand that response.
11 Could you e~lain it?
12 MR. AL.SXANDBR: I would object to the
13 question and ask that you ask him another
14 question. I understand you may not understand,
15 but I need you to ask: him a question so that he
16 can respond. I don't know that he could ever
17 satisfy that question,
18 BY MS. BERLIN:

19 Q. I believe you said that it was
20 determined to be infeasible. Just now you said
21 that you could not come up with a population of
22 interest or was it not feasible to come up with a
23 population of interest; is that correct?
24 A. We determined a population of interest,
25 a target group, that was a qualified group of

Page 11
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'1 Q. Sure. Okay. The proposition is that
: 2 the theory underlying surveys in general is that
! 3 if you can survey a randomly selected set of
I 4 people from the population of interest, then the

5 survey responses may be representative of the
6 popUlation at large.
7 A. Yeah, I would agree with that.
8 Q. Would you then agree that it's critical
9 to appropriately identify the correct population

10 of interest'!
11 A. Yeah.
12 Q. Not being a survey person myself, can
13 you define population of interest?
14 A. Define the term? Yeah, the population
15 is just whatever group of people of interest that
16 you're interested in drawing conclusions about, I
.17 guess.
18 Q. Would you agree that it's critical that
19 those surveyed be randomly selected?
~o A. Where that is a viable alternative,
bl yes. But it is rarely a viable alternative.
b. Q. So what do you do to compensate for the
~ lack of feasibility of random selection?
~ A. You evaluate the alternatives aDd weigh
~ the pros and cons of alternatives. ADd you select

¢hUders & Shelnutt - Certifted Shorthand Reporters
-4.tlanta - [404] 659-4456 - Marietta - [770) 42'-3714

1 A. I don't know the exact number. But I
2 think it was about $25,000, 25 to $30,000.
3 Q. Is that a typical price for this sOrt
4 of study'?
5 A. Yes.
6 Q. Did you discuss these depositions with
7 BellSouth?
8 A. Yes. Had a meeting yesterday.
9 Q What kind of discussions did you have?

10 A. Basically just to tell the ttuth, you
11 know, limit my answers to what I was knowledgeable
12 about, that type of thing, and just what would the
13 process be~.

14 Q. Did you discuss specifically what you
15 would say to them?
16 A. No.
17 Q. I'm going to ask if you can agree with
18 the proposition that I'm going to state, that the
19 theory underlying surveys is that if you can
20 survey a randomly selected set of people, the
21 sample, from the popUlation of interest, then the
22 survey responses may be representative of the
23 population at large.
24 I can repeat that.

! 2S A. Why don't you repeat that?
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· Because as I said earlier, the goal of
tudy was to determine among PeS customers

er several groups were present out there in
opulation. So we were never interested in
g to other types of.people.

· You know Be1lSouth is trying to use
study to show that pes service is a

Qo etiwr of wireline service? Did you know that
was the-

· Yes.
d. -- the purpose of the srody?
Ai Yes.
Qf Did you come up with an ultimate

Ubn~usion on that?
At Did I come up with an ultimate

i,¢bncJusion on that? On what?
Q On whether Pf'..s truly is a competiwr to

,.,ire me service?
A We drew the conclusion that there are

.om people out there that do i:nd.eed substitute
~s ervice or substitute wireline service with

tcs'iQ But did you draw any conclusion as to
he er it's a viable - it's an actual competitor
w reline seMce1



1 think ies a reasonable question.
2 MR. ALEXANDER: I'm going to object.
3 It's not. You just said in all of Kentucky. He
4 said he did a study in Louisville, did a study of

., 5 PCS users of Sprint in Louisville. It's a fInite
6 universe. It's not a comparison of all citizens
'7 in Kentucky.
8 BY MS. BBRLIN:

9 Q. I'd be glad to limit the question to
10 that.
11 A. Could you repeat the question, please?
12 Q. Sure. Of the 214 people you spoke to,
13 you say that per 2 percent tell you that they've
14 abandoned wire1ine service in favor of PCS. Is
15 that about four people1
16 A. Correct.
17 Q. So you did not speak to more than
18 four - or at the outside, five people who say
19 that they've abandoned wireline service in favor
20 of PCS?

21 A. Which particular - I just want to be
22 clear on which particular number you're referring
23 to, which question.
24 Q. It's table 3 on page 3.
25 A. Yeah, that would be correct.

Page 20
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(A discussion was had off the record.)
MS. BERLIN: I think you can answer. I

Page 21

1 A. Well, as I said, the goal of the study
2 was to find - I'll read the words, to examine the
3 PeS market for the presence of the following
4 groups. So we interviewed people, and we did
5 identify and locate people who described
6 themselves in this way. So again, given that
7 that's the objective of the study, that's what we
8 did. And-
9 Q. So really the purpose was to detect the

10 presence rather than the prevalence of the groups
11 you listed?
12 A. Yes.
13 Q. So when you come up with a number like
14 2 percent - you say 2 percent of people have
15 abandoned wireline service in favor of PeS

116 service. And since you had spoke to 214 people,
17 this means that you talked to approximately four
18 people in aU of Kentucky and found that they 
19 or who told you that they abandoned wireline
20 service for PCS?

21 MR. ALEXANDER: I object to the form of
22 the question. That's not what he has said at
23 all,
24

25

: J ~ ." 1~ulti..Page™

Page 19

Page 18
1 service in any capacity, and never would consider
2 substituting it for - that sort of people never
3 could partic;ipate in your survey ~ is that
4 correct?
5 A. Well, yeah, that's true.
6 Q. YoW' study covered only Louisville;
7 isn't that right'?
8 A. That's correct.
9 Q. It did not cover the other areas served

10 by BellSouth in Kentucky?
11 A. All I know is that it coveted
12 Louisville. I don't really know what BellSouth's
13 coverage area is.
14 Q. Any particular reason why it covered
15 only that city?
16 A. Yes. It's the largest city in
17 Kentucky, and it's the largest PCS market. That's
18 my understanding. So therefore, we had the
19 highest probability of finding PCS users.
20 Q. Do you mean to suggest by implication
21 that the percentages shown in your study would be
22 the same fOl: consumers of basic service in say
23 Frankfort?
24 A. No.
2S Q. So the survey is only good for the

J"\i_; ij. 0. j '::,; d:alU :4uAlvlocemJ..,;II ex
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1 survey area which is Louisville?
2 A. Correct.
3 Q. Do you know how many people take basic
4 telephone service in Louisville?
5 A. No. .
6 Q. Do you know how many people subscribe

, 7 to Sprint pCS service in Louisville?
, 8 A. I do not.
i 9 Q. How can you determine whether you're
110 using a valid sample or whether your sample size
111 is adequate without knowing the size of the
b universe you're dealing with?
~3 A. What do you mean by adequate?
~4 Q. You have no idea how many people use
~s Sprint PCS service in Louisville; is that right?
~6 A. That's correct. I have a rou.lh idea.
17 I'll say that it's in the thousands. I think.
~8 Q. Is it in the tens of thousands, in the
~9 single thousands?
zo A. Don't know.
~1 Q. Is it in so many thousands that it's
i2 the millions?

t' A. No.
Q. So how do you know that you spoke to

. enough people to dra91 your sample?

Childers & SheJDutt - Certified Shorthand Reporters
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1 A. No. I don't think so, because in any
2 survey research, any respondent that agrees to
3 cooperate -~ that decides to cooperate with the
4 survey is se1f-selecting.
5 Q, That's true to a certain extent. I'm
6 s\i!e. In this case, you placed an ad in two news
7 sources, newspapers, the "Courier Journal" and
8 "Business First"; is that correct'?
9 A Correct.

10 (A discussion was had off the record.)
11 MS. BERLIN: Who has just joined the
12 call?
13 MS. DOUGHERTY: This is Amy Dougherty,
14 attorney to the Commission.
15 MS. BERLIN: Hi, Amy.-
16 BY MS. BERLIN:

17 Q. Could you agree that a different sort
18 of coUSum&r reads "Business First~ versus the
19 population at large?
20 A. Different? What do you mean by
21 different?
22 Q. A certain type of person reads
2.3 "Business First", and that's not the only type of
24 person that takes pes service. Would you agree
25 with that?

ChUders & Shelnutt - CertU"Ied Shorthand Reporters
Atlanta - [404] 659-4456 - Marietta - ['nO] 427-3714
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A. I don't know the exact number, no. I
oW it's low.
Q. Just turning to the methodology you

~
OYed' how did you determine that polling

• Ie who responded to a newspaper ad was the
est methodology for your survey?

, Well, I guess when you choose a
es ch methodology, you're typically trading off
st timing and the ability to build, you know, a
g sample. And we decided that, you know, this

od would be the best for accomplishing that
1 tive,

Notice that your questions are all
"l.ul iple choice in nature, and you don't didn't
'luse!my open-ended questions. Why is that?

.41. Well, we only really asked questions
i'.'.~at Iwere relevant to the objectives of the study,
.hi¢h is standard practice.

~
I. In those questions where none of the

i.~b.• 0 e is a reasonable - or is. one of the choices,
'~ou. idn't read that as a choice to those people
iWi~ whom you spoke. Why is that?

A\ Again, that's just a standard research
:.raetice.

Q' Would you agree that that tends to skew

: Page 22
1 .t' Why did you only speak to Sprint PCS 1 your results towards the options you have set

comers? 2 forth?
· It was our undersWlding that they were 3 MR. ALEXANDER: I'm going to object to

!lei er the only or predominant PeS provider in 4 the question based on skew. You need to define
Htha market at that time, s what you're asking him to respond to.

· Do you know whether they were the only 6 BY MS. BERLIN:

'pro idee at that time? 7 Q. People with whom you're speaking who
· Well, they were the only predominant 8 find that none of the options offered really meets

ipro ider is my understanding, based on what I was 9 their situation who are not offered none of the
ltol . by BellSouth. 10 above as a choice are likely to choose the closest

~, Is BellSouth a PCS provider in 11 fitting option in order to have an answer. Is
Kentucky? 12 that not true?

A. Not to my knowledge. 13 A. I don't know that that's true. They
9- Why did you not include other wireless 14 have the option to say none of the above, and then

$ervice in your study? 15 we capture their aDSwer.
~, Well, it was a PCS study. What are you 16 Q. Is multiple - do you believe that a

'lncl~ding when you say wireless? 17 multiple choice survey of this nature is
Q. Other wireless would be analog cellular 18 inherently less accurate than asking open-ended

'lndidigital cellular. 19 questions?
A. As I said, the goal of the study was to 20 A. No. I believe it's more accurate.

talkito PCS users~ PeS wireless users. So that's 21 Q. Is it not troe that in your survey,
Wh~ . 22 these respondents are entirely self-selecting?

t Do you have any idea what percent of 23 A That is true.
~.1 sers of local telephone service in Louisville 24 Q. Does this not automatically bias your
se cs service? 2S study?-----------------1

Page 23
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1 A. Yeah. I guess I would agree with 1 A. 1do. Well, in a general sense, I do.
2 that. 2 But I don't know if that's the case,
;I Q. Even moreover, a certain type of person 3 MR.. ALEXANDER: Why don't you define it
4 reads the newspaper at all. And it's a larger 4 for him?
5 pool of people that subscribe to PCS service than 5 TIm WITNESS: It's never been pt'Oven to

'. 6 people that read the newspaper at alL Would you I) me. We offer a monetary incentive often in market
: 7 agree with that? 7 research to get cooperation to do a survey.
i 8 A. No, I disagree with that. 8 Otherwise, you can't get the survey done. It's a
! 9 Q. Do you believe there are PeS 9 very frequently used approach.
! 10 subscribers that do not read the paper? 10 BY MS. BBRLIN;

• 11 MR. ALEXANDER: I'm going to object to 11 Q. In your survey, do you ask the person
12 the question. Just pure speculation. 12 responding where they saw the ad'?
13 BY MS. BERLIN: 13 A. Conect.
14 Q. Do you have any familiarity with PCS 14 Q. But you don't include in the study a
1S and telecommunications in general? 15 breakdown of those respondents and where they saw
16 A. Yes. 16 the ad? Do you have that breakdown?
17 Q. Do you believe you have a background to 117 A. Yes, I do.
18 answer that kind of question? 118 Q. And how did it break down?
19 A. Could you repeat the question? i19 A. Let's see. Letts see here. I may not
20 Q. The question is whether there are 120 have it.
21 customers who take PCS service that do not read ·21 (A discussion was had off the record.)
22 the newspaper, 22 A. Not coming up with it. Sorry.
23 A. Yes, there probably are. 23 Q. So you don't know the breakdown of
24 Q. And ,such people would not see your ad 24 respondents to your ad?
25 and would not be able to respond; is that true? 25 A. I have a -- ( mean, I recall that it

Page 27 Page 29
1 A. That's conect. 1 was roughly 75, 80 percent from the "Courier
2 Q. There are other people who do read the 2 Journal" and the balance from "Business First." I
3 paper and take pCS service but don't believe they 3 can get that information.
4 have time to respond to your survey; isn't that 4 Q. Did you analyze potential sources of
5 true? 5 bias inherent in your survey?
6 A. True. . 6 A. I guess I'm not -- what do you mean by
7 Q. So the only kind of people with whom 7 that? I'm not quite following that question.
s you spoke are people who read the paper or read 8 Q. We spoke a few minutes ago about how
9 "Business First", have PCS service, and 9 it's a certain type of person with whom you're

10 responded? 10 spealdng. It is the type of person who reads the
11 A. True. 11 newspaper, who sees the ad, and finds he has time
12 Q. Making those people potentially 12 to respond to the ad and potentially wants a cash

~:; =r::::.:::1:':~. :; ::'~;I=:::==..
6 Q. Would you agree that the offer of 16 inherent in your SlINey?

, 7 monetary compensation can skew your - is there 17 A. Well. in the design stage of the
~ g another word other than skew? 18 survey, as I alluded to before, we evaluated this
k9 (A discussion was had off the record.) 19 sampling option versus other alternatives. So
to BY MS. BERLIN: 20 from that standpoint, we did evaluate pros and
*1 Q. Okay. Do you believe that monetary 21 cons and determine that this was going to be the
~2 compensation can skew your results? 22 best method to meet the objectives of the study.
iJ MR. ALEXANDBR: Same objection, 23 Q. And I note that you include no margin
~ BY MS. BERLIN: 24 of error in your results. Did you calculate a
~ Q. Do you know what the word skew means? 25 margin of error?

Page 28
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1 Q. Would you agree that that's a relevant
2 consideration in 8\'aluating whether PeS is
3 competing with the wireline service?
4 A. I don't really -I don't know. I mean
s that was kind of beyond the scope of this .
6 Q. Okay. If I have PCS service and I once
7 make a caU on it, once a year, and all the other
8 calls I make I make on my wireline phone, my
9 answer to this question would have been yes. Is

10 that correct? I would have been included in the
11 percentage of people that make and receive calls
12 at home instead of using wireline phone?
13 A. I don't know how you would have
14 answered that question.
15 Q. If I were answering as the question
16 dictates, I would have said that yes, I do make
17 calls on the PeS phone versus the wireline phone;
18 true?
19 A. Wen, to be technical about it, the
20 question says calls, which is plural. And you
21 said one call. So you wouldn't answer it that
22 way,
23 Q. Let's say two calls.
24 A. Okay. Then you would answer it that
25 way.

1 Q. In certain of your questions, it says
2 rotate answers like, question 10. Rotate
3 answers.
4 A Okay.
5. Q. On question 11 - I think this is also
6 title for question 9, which is how a person uses
7 the service for business and personal reasons. In
8 these two, you did not rotate the answers. Why is
9 that?

10 A. I guess the primary reason would be
11 since this is a multiple response question, and
12 they could basically agree yes or no with every
13 one of these questions; whereas in the other
14 question that you referred to, it's a
15 single-response question. They can only give you
16 one answer out of the five.
17 So we wanted to make sure we randomized
18 the order in which people would receive me five
19 options, in the earlier question was, That was
20 not an issue in this question.
21 Q. Okay. So you rotate answers in certain
22 questions because if you don't, it biases the end
23 result?
24 A. Yes, in certain types of questions.
25 Q. Okay. On page 7, which is your

Page 33
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Page 31
of mostly personal usage use PCS to make or

ve calls at home instead of wireline phone.
o don't provide any kind of breakdown as to
be, er this is for receiving or making calls.

Do you have that jnformation?
Ai. Let me take a look at the - yes, I
. llt's going to be in this data. Let's see
ei one second. Okay. Could you repeat the
~on? I think I have what you need.
ti Do you have a breakdown for table 8 of
t$mers using PCS to makelreceive calls at home
~ of using wireline phone, breakdown of

h er the - percentage making, percentage
!flee ving.

A Right. Okay. The percentage that said
s the mobile service to make calls when I am

me in addition to using a regular wire1ine
ne is 46.4 percent. The percentage that

ys I use the mobile service to receive calls at
m instead of having callers dial my wireline
ep~one is 20.2 percent. So the sum of those
o ~ual that number.
Q.! Did you ask any questions with respect
the frequency with which this occurs?
A. No.

l, . Well, again, given that the goal of the
Ii stu y was to detect the presence of these people,
$11 we _.- I mean, it's factual, that we went out, we'I tal eel to some people, they answered the
• 11 qu tions, and we determined that they exist. So
',I,.fro that standpoint, there's no margin of error

,, cal ulation required.
'I . Have you done any other kind of
• pol ing?

,f... We don't call it polling. We do a lot
of market research, survey research.

Q. Does this vary significantly from, for
exaPtple, political polling?

We really don't do any political
poling.

. Are you suggesting there is no margin
or in your study?

. In terms of saying that, you know, of
e 14 people that we intervieWed, we identified

16 r 17 people that described themselves in the
er in which they did, within the questions

k~. No, there's no margin of error. It's a
etUal situation.

'. Looking at table 8 of your report, I
ti e you say that 67 percent of Kentucky PCS
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1 second line is not relevant for primary line. 1 have agreed that they use the mobile service as
2 MR. ALEXANDER: Can you restate the 2 the primary business telephone and as a second
3 question? 3 telephone at work?
4 MS. BeRLIN: Yes. 4 A. Uh-huh (affirmative).
5 BY MS. BERLIN: . ., 5 Q. The same person could have said that?
6 Q. What do these numbers mean? This 6 A. (Witness nodded head affirmativdy.)
7 21 percent, this 29 percent, what do they mean? 7 Q. Do you have a breakdown of the other
S A. Which number are you referring to 8 responses or the percentages that correspond to
9 then? 9 the other responses outside of this first one?

10 Q. The last bullet on the third -- on the 10 A. Yeah. I think that's in the report,
11 conclusions page. 11 isn't it?
12 A. The 29 percent means that 29 percent of 12 Q. I don't believe it is in the report.
13 the people that use PCS primarily for business 13 Can YOU show me where in the report it is?
14 usage agreed with the statement that says - that 14 A. Well, Table 6.
~s describes them saying I use the mobile service as 15 (A discussion was had off the record.)
~6 my primary business telephone, which is 16 DnJ.. DENK,

7 question 11, response number 1. 17 having been duly sworn that the testimony he has
S Q. Okay. Would you agree that - okay. 18 given was the truth and the testimony he is about
9 Question 11 is one of those questions where you 19 to give will be the trnth, was examined and
o did not rotate the order of the options. And 20 deposed as follows:
1 that's true; right? 21 (A discussion was had off the record.)

!.2 A. Correct. 22. BY MS. BERLIN:

3 Q. And you agreed that you sometimes 23 Q. I'm looking at your Table 6, which
~ rotate the order because if you don't do so, it 24 refers to people who make calls away from
S skews your results; is that true? 2S home/place of business using PeS instead of using

Page 341
t conclusions page. looking at the third bullet, the j A. For cenain types of questions, not
2 third square, the last bullet under that, it says 2 this type of a question.

, J many use pes as the primary home or business :3 Q. So offering thal choice, I use the
; 4 phone. 4 mobile service as my primary business telephone,
; 5 I have a question regarding the 5 fust does not incline those people with whom

6 21 percent you have for primary home. I believe 6 you're speaking to choose it?
7 this is an error, because it does not match up 7 A. No.
8 with table 7 where it says 7 percent is the 8 Q. Are people more likely to choose the

I

9 correct number there. Am I right that this is an 9 first option, the last option?
10 error? 10 A. Not on this type of question, because
11 A. The:21 percent refers to the average 11 in effect, this is really like five separate
12 number in the aggregate sample. The 29 percent 12 questions, because you read the sentence, and then
13 refers to just the business group. 13 you pause after each. And then basically, the
14 Q. Where did primary home come from? 14 respondent says either yes or no.
15 A. I really don't know. 15 So it's kind of like a stand-alone

, 16 Q. Okay. And how does this square -~ 16 question. And you move on to another question,
117 these percentages in the lines we're looking at 17 and you read it. And that's very different than
18 right now, how do these correspond to the other 18 the other kind of question that you referred to
19 percentages in the survey, like 2 percent you say 19 earlier, which is where the answers are rotated
20 that have eliminated wireline service in favor of 20 where each answer depends on, you know, the other
21 PCS? 21 options.
22 Even adding on 3 percent who start out 22 Here these are independent options.
23 only on PCS, and the 3 percent who choose PCS in 23 They could have agreed with every one of these
24 lieu of a second wireline, that's no more than - 24 statements.
25 I'm sorry, let me strike that part, because the 25 Q. SO a person that you spoke to could
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1 A. Well, it may do that as well, but the
2 definition of cannibalization only applies to the
3 fU'st part of that,
4 Q. So in your definition of cannibalize,
s if the growth of PeS does not diminish the number
6 of lines BeUSouth services, but maybe even - but
7 perhaps diminishes its growth, does that fit your
B definition?
9 A. Can you restate that. please?

10 Q. If BeUSouth's number local wireline
11 access lines served continues to grow even in the
12 face of the introduction of pes. but perhaps grows
13 more slowly than it otherwise would, would you say
14 that PeS is cannibalizing wire1ine service?
IS A. I can't really - I don't know. I
16 don't know. I can't answer that, because you need
17 a lot more information to be able to determine
18 source of business.
19 Q. Okay. You said that cannibalization is
20 a product or service that shifts customers away
21 from an existing service, I'm saying if the
22 number of customers never diminishes but in fact
23 increases, though it may increase more slowly than
24 it otherwise would, does that fit your definition
2S of cannibalization?

Page 41
1 A. I don't know -- I guess the reason I'm
2 struggling is because you can have cannibalization
3 going on at the SaD1e time as you have expansion of
4 the market going on, which is what we refer to
5 here in the first bullet. While at the same
6 time --
7 MR. ALEXANDBR: Could you, for the
8 record, just point - it's on a written record and
9 you pointed to the first bullet. You need to give

10 a page of some sort so the court reponer can know
11 what you were pointing to.
12 THE~: Looking at the fIrst
13 bullet of the conclusions section, we're saying
14 that PCS both expands the market for wireless
1S service, attracts first-time customers to the
16 market, and it cannibalizes business from
17 providers of cellular service.
18 BY MS. BBRLIN:

19 Q. And-
20 A. Does that answer your question?
21 Q. I don't think so, Diminishment of
22 growth does meet your definition of
23 cannibalization?
24 A. No. I mean, I'll restate the
2S definition. It's a new product or service that
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wit line service at friends and business
ass ciateS,

· Vh-huh (affirmative).
· Is there any kind of service that is

sup lanted by a person's using their PCS service
at a friend's home or at a business rather than
usi g the telephone of the premise where they
are.

A· Can you repeat that'? Is there any kind
'of sbrvice, did you say?

Q. I am trying to understand how this is
leo etition, where the competition comes in, if a
'I,er on with a PeS phone uses that phone at a
lTie d's house to make or receive a call or at a
bus' ess to make or receive a call in lieu of

the phone at the premise.
· AU we are saying is that they're
ng - just as it's stated, they're making

Call~ using PCS instead of making calls on a
'.irJUne that they would have otherwise made.
here's a percent of people that say that.

Q. Do you have any idea what percent of
Ie take service in Louisville on a

Usa e-sensitive basis versus a flat-rate basis?
I have no idea.

Qt Would you agree that if this kind of
.sale depicted in your Table 6 actually generates

ilevehue for the local exchange company and saves
IlostJ that it's not competition?

I MR. ALEXANDER: .I'm going to object to
lite uestion. That's not what this witness is

e to testify about. It has no connection with
s dy, The type of revenue Be1lSouth or any

lithe company may make off any type of call is not
II p of the study.

MS. BERLIN: You can object and 
MR. ALEXANDER: And I have.
THE WITN~: I couldn't answer the

I.
estlon anyway.
MS. BBRLIN:
Q All right. Well, in your conclusions

everal times throughout your smdy you used
ord cannibalization. I was wondering if you

ltul define that term as you used it.
A. It basically occurs when a new product
se ice shifts business away from an existing

ct or service as opposed to creating
re ental brand-new business or new customers.
Q-i So it shifts customers away from aD

.. service without ereating a new a market?



Childers It Shelnutt· Certifted Shorthand Reporters' Page 42 - Page 45
), tlanta • [404J 659-4456 - Marietta - [770] 42'7-3714

1 Q. Was there ever consideration given for 1 A. One alternative was to attempt to
2 a different goal? 2 interview - basically get a random sample of PCS
3 A. Not that I can recall, 3 users via prefix~, infurmation, however method we
<1 Q. Was there ever consideration given to a 4 used it, and that was the primary one that we
5 goal of determining 100Icing at the entire universe I 5 looked at, And that.was a viable option except
6 of local telephone usage whether PCS was a 6 for two big problems.
7 substitute for that? 7 Number one, many PCS users doo't leave
8 A. Can you restate that, because I'm 8 their phones on. So you can't reach them.
9 not -- 9 Secondly, they would have to pay for the call. So

.10 Q. Sure. Rather than using PCS users as 10 that was viewed as not a viable option.
ill the population, using telephone users as the 11 Q. Were all of the options limited to the
112 population. 12 universe of PCS users? Let me strike that and ask
:13 A. I don't recall that receiving much 13 the question a differem way.
i14 consideration, if any. It's been, you know, quite 14 Were any of the options inclusive of a
~5 a while. 15 larger population tha1f pes users?
116 Q. Couldn't you have randomly selected. a 16 A. Possibly, but I mean, I can't recall.

7 statistically representative sample of all 17 That was, what, eight months ago.
g telephone users and from that determined the 18 Q. That reminds me of one question. When
9 substitutability of PeS for local wireline 19 were are you engaged to conduct the study?
~o telephone service? 20 A. This was in January of 1998.
F-l A. That -- no. That didn't enter Our 21 Q. Was that specifically for the Kentucky
~ thinking as a way to accomplish that. 22 study, or was that for all the studies?
3 Q. Couldn't you have done that? 23 . A. For Kentucky.
!4 A. I don't know. I guess we would have 24 Q. When were you initially engaged by
~ done it if we thought we could. 25 BellSouth for I guess what I would call the larger
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1 attracts customers, shifts business, however you 1 Q. Okay, But you never - that was never
2 want to term it, from an existing product or 2 brought up as a viable option?
:3 service. And that's a source of ~ that's a 3 A. Not that I can recall.
4 source of business or customers for that new 4 Q. Okay. Who established the instructions
5 product or service. 5 for conducting the study?

I 6 The alternative way a new product or 6 A. The instructions for conducting the
I 7 service can grow is to attract brand-new customers 7 study? I guess I need you to clarify what --

8 to that market that have never used a similar type 8 Q. You say that the development of the
9 of product before. 9 goal was a joint etfort; is that right?

10 MS. BERLIN: I don't think I have any 10 A. (Witness nodded head affirmatively.)
11 more questions. Thanks. 11 Q. Once the goal is established, who then

i 12 (A discussion was had off the record.) 12 established the procedures for conducting the
! 13 EXAMINATION 13 study?

14 BY MR. LAMOUREUX~ 14 A. I guess when you say procedures for
15 Q. I'm Jim Lamoureux. I represent AT&T. IS conducting the study, 1 need to understand what
16 Mr. Denk, I don't think my questions will take 16 specifically you're referring to,
17 very long. I think. you said several times in 17 Q. Who determined that the population
18 response to Ms. Berlin that the goal of the 18 would be gathered by placing an ad in the
19 M/AfRlC study was to talk to PCS users. 19 newspaper?
20 A. Yes. 20 A. That was also a collaborative
21 Q. Who set that goal? 21 decision. Our role was to kind of present
22 A. It was a joint research design 22 alternatives and discuss alternatives and options
23 decision. j23 and pros and cons and that type of thing.
24 Q. Joint as between whom? 124 Q. What were the alternatives that were
25 A. Made between MIAIRIC and BellSouth. 125 presented to that?
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1 analysis?
2 A. Correct.
3 Q0 Okay. I take it since the goal of the
4 study was only to talk to PeS customers and not a
5 larger population, that you did not have as a goal
6 to evaluate whether PCS is a commercially viable
7 alternative to wireJine service?
8 A. The goal of the study was as stated. I
9 mean, r don't know what else to say. It was to

10 examine market for the presence of the following
11 groups, and those people are people that
12 substitute.
13 Q. And that was the only goal of the
14 study?
15 A. That was the primary objective of the
16 research.
17 Q. What were the other objectives?
18 A. Well, I mean all I can say is that's
19 what's stated here, that that was the objective of
20 the research.
21 Q. Okay. You said before it was the
22 primary objective. So I assumed there must be
23 secondary objectives. If I'm wrong, please tell
24 me,
2S A. I guess there were - I mean, we don't

1 state any secondary objectives, so that was it.
2 Q. Okay.
3 A. There was some objectives within that
4 in terms of who these groups are.
sQ. H the objective of the study was as
6 si'iste4 on page 1, to talk to PeS customers, can I
7 infer from that correctly that an objective of the
8 study was not to determine whether PeS is a
9 commercially viable alternative to wireline local

10 service?
11 A I don't know what to tell you about how
12 to make an inference from that.
13 Q Did M/AJRJC draw any conclusions
14 whether PCS is a commercially viable alternative
15 to wireline local service?
16 A. No, we didn't draw any of those
17 conclusions.
18 Q. Several times in response to

19 Ms. Berlin, you used the phrase population of
20 interest. What was the population of interest in
21 this study?
22 A. pes users.
23 Q. And in particular, it was the PCS users
24 who responded to your newspaper advertisements; is
25 that concct?

Page 46

• "'~. oJ •• '-...I.. u: ~ .:,Al,~

46 - Page 49

e rt of conducting all of these studies?
. Well, pretty much it's - I mean. we

e engaged for the first time, what, a year ago
o a Louisiana study.

Okay. What were the terms of your
gement?

The terms of the engagement?
Yes.
What do you mean by that?
Was there a written document that set

out, e terms of your engagement with BelISouth?
...\. There was a proposal that outlined what

we would do on this particular study.
Q. For the Kentucky study?
~. Correct.
q. Do you recall what that outline was

i!tbatlYoU would do for the Kentucky study?

~
. It was basically what we did.
o Did it determine in that outline how

:;you would conduct the study?

:i~p1~a~hesthel~:::ested how we would

q. In terms of the methodology you would
iue?

AI. Correct.

So that document set fonh, for
iib: pIe, that you would place newspaper
ldv rtisements --

Correct.
Q -- and conduct telephone interViews?
A, Correct.
Q~ Who came up with the questions that you

Usedl in the telephone interview?
A' Collaborative effon.
Q Was there any part of that study that

'1faS ot a collaborative effort?
A Well, the actual execution of the study

as mpletely - and the analysis of the results
as ompletely handled by us. And that is not a

i -- you have a meeting to determine client
• we translate those client needs into a
sal and a questionnaire, we give it back to
ient.
They react to it, and then we get
ent on what we are going to do. And then we

ec te the study and analyze the results. And
t' what happened.
Q. Is it fair to say it was collaborative
to the point where MIA/RIC personnel actually

k to the respondents and then reviewed the
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1 Q. With margins of error, with standard
2 deviatioQS, all the sort of statistical measures
3 that you would have on the popuJation based on a
4 sample of that population. If that helps.
5 A. Well, what I can say is that this is
6 not a random probability sample, as very few
7 samples are in market research, where the laws of
8 statistics absolutely apply. Okay.
9 In practical application, very little

10 research that gets done for anybody meets all
11 those criteria. Yet every day, conclusions are
12 drawn on the basis of such research. And
13 inferences are made. So that's why it's difficult
14 to kind of answer your question,
1S Q. Sure. Let me ask the question this
16 way, Take as an example -
17 A. And as I said earlier, there was no
18 feasible way to draw a perfectly random national
19 probability sample for this study. So-
20 Q. Looking at graph 1 on page 2 of your
21 study-·
22 A. Uh-huh (affirmative).
23 Q. - you found that of the sample that
24 you talked to, 2 percent had eliminated service
25 and replaced with PCS?1----------------------1-

1 A. No, that's not correct.
2. Q. Well, are you drawing an inference from
3 the results of your srody to all PCS users?
4 A. No.
S Q. So isn't it true from that then that
6 the population of interest in this case was
7 limited to only those respondents to whom you
8 talked on the telephone?

,9 A. That was the sample of people that we
'I 10 talked to.

11 Q. Oleay. And you can draw no statistical
12 conclusions from that sample to any broader
13 universe; is that correct?
14 MR. LLBWELLYN: Could you repeat the
15 question?
16 MR. LAMOUREUX: Sure,
17 BY MR. LAMOUR!WX:

18 Q. You cannot draw any conclusions -
19 A. When you say you-
20 Q. M/AIRJC cannot draw any conclusions to
21 a broader universe from the results presented in
22 this smdy; is that correct'?
23 MR. LLBWBLLYN: I think you switched
24 from can to did. I thought your fust one was did
25 not.

Page 51 Page 53
1 MR. LAMOUREUX: Let's let him answer I A. That's correct.
2 can then. 2 Q. You cannot determine from that with any
3 THE WITNESs: It's a hard one to 3 statistical precision that that is true for the
4 answer. I mean, I can draw conclusions because 4 entire Louisville PCS market; isn't that correct?
5 that's pan of my job - 5 A. What I can say is that 2 percent of the
6 BY MR. LAMOUREUX: 6 people tbat we talked to answered that way and
7 Q. Let me ask it this way. 1 fulfilled that requirement. And I can interpret
8 A. - all the time, I'm paid to draw 8 that information and infer that, you know, some
9 conclusions and interpret information. 9 nmnber of people - and based on my experience, it

10 Q. The number of respondents in your 10 would be, you know, in that range out there in the
11 study - II population - would fulfill that requirement.
12 A. Correct. 12 But can I do that with predictable
13 Q. - is not a statistically 13 statistical, you know, range of error? Not
114 representative sample of any broader universe, is 14 necessarily, no.
I ',.1) S'(15 IL: 15 Q. 0 you can't say that, plus or ro.mus X
16 A. I don't know if it is or if it isn't. 16 percent~ 2 percent of the entire Louisville PCS

7 Q. Since you don't know that it is a 17 market has eliminated. service and replaced it with
8 statistically representative sample, you cannot 18 PeS?

9 statistically draw any conclusions to a broader 19 A. We1I~ I can say that - I mean it's -
~o universe from the results that you have in your 20 I can say I know the range is less than 2 percent
1 study; is that correct? 21 on the low side. I can say that.
2 A. I can draw conclusions. I mean - 22 Q. Because that would take you below zero?
3 Q. StatisticaUy valid conclusions? 23 A. Correct.
~ A. What do you mean by statistically 24 Q. All I want to get at is this is not a
I~ valid? 2S statistically representative samplet or you have
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A. The question was what again?
2 Q. Well, I'm looking at the first row
3 under total. It says base - USE 51 $ + FOR

4 PERSONAL REASONS_

S A. Right.
6 ""Q\ The number to the right of that is 871
7 A \ That's correct.
8 Q. I take it that 87 was the number of
9 residential PeS users that you had determined out

10 of the respondents that met the screening process;
11 is that right?
12 A, Okay. Again, these tables were
13 produced in response to a request by somebody.
14 And they were requested to be produced in a
15 certain way, which we did. This is not the set of
16 tables that we used to produce the repon.
17 The reason for that is -- and this is a
18 standard in Illarket research - when you do an
19 analysis, you do an analysis on completed
20 intetViews. And so therefore, the table we're
21 looking at, 87 people rec~ed this question.
22 That's what that number means. Not all of those
23 people, you know t maybe completed the entire
24 interview.
2S Q. Here's what I'm trying to figure out.
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actually called in; is that right?
_ Correct.
. Okay. And I'm looking at what we were

just before the deposition, As I understand
fr m that, there were fl total of 295
p ndents; is that right?

That's the number of people that called
t was provided in response to a request.

a is not what was upon which these numbers were

Q I understand that. But the number of
e that called in in response to the

v 'sements, that was 295?
A Right.
Q And then I take it that some of them
r screened as a result of some of the initial
es ions?
A Correct.
Q. Okay. If I look: at the numbers for
s ions 8, 9, 10 and 11, it looks to me for

es .OIlS 8 and 9 that there wers 87 -
MR. ALEXANDER: Jim, for the record,
u looking at -
MR_ LAMOUlUroX: This is what we were

before the deposition.

54 - Page 57

no information that this is a statistically 1 MR. ALEXANDER: There are three
r esentative sample of any universe broader than 2 attorneys on the call who do not have this in
'th universe of respondents. Would you agree with 3 front of you. Be11South responded to Sprint's
me on that? 4 data request. And we have handed out -- looks

Can you restate that, please? 5 like 24 sheets of paper that contain information.
Q_ Sure. You have no information that 6 And, Jim, if you could identify which

i~ is a statistically representative sample of 7 page, just -
n~ broader universe other than the respondents 8 MR. LAMOUREUX: I would if there were

:tha~ M/A/RiC talked to on the telephone? 9 page numbers.

~
' Well, what I can say factUally is that, 10 MR. ALEXANDBR: There is on mine.

o know, of the 214 people we talked to, this 11 MR_ LAMOUREUX; Ob, I'm sorry. I'm on
er entage of people answered these questions this 12 page 11,

af ,That's what I can say, you know, without a 13 MR. ALEXANDER: Okay. You're looking
u~tlOn. 14 at page 11?

. Can you say that this universe is 1S BY MR. LAMOUREUX:
stically representative of any larger 16 Q. Right. The top number of that is 87.

ni erse? 17 And then on page 12, the top number is also 87.
I don't know for sure. 18 Am I correct in inferring from that that there
Since you don't know, I take it that 19 were 87 residential PCS users that were then asked
you cannot say; is that correct? 20 the questions in 8 and 9?
I guess that would be correct. 21 A_ Okay. You're looking at page 11, you
I want to try and understand the 22 said.

bers a little bit. The report says that there 23 Q- Yes.
er 214 respondents that actually went into the 24 A, Question 8. And-

bers from the, I guess, larger group of people 2S Q- It says -
-~---~..;;;..-~--=----==-..;;....---=~:....--.....,.-- -=--------------~
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I the accuracy of the respondents' answers; is that
2 right?
1 Let me give an example. If someone
4 said yes, I use PeS as my primary phone in my
5 house, MJAlR/C didn't collect any data to say you
6 use a hundred minutes per month for your wireline
7 phone, I see you only use 20 minutes a month for
8 your PCS phone; therefore your answer could not be
9 correct?

10 A. This is the only data that we COllected
t 1 in this study.
12 Q. The data relies on self-reporting
13 answers of the respondents; right?
14 A. Which is what survey research is.
15 Q. Similarly, in terms of purchasing, the
16 survey relies on respondents to self-report their
17 motivations for purchasing PCS?

18 A. Correct.
19 Q_ If you could look at page 6 of the
20 report, right after Table 7, the first sentence
21 there says Table 8, which focuses on PCS customers
22 with more personal than business usage, reveals
23 that around two thirds use PCS instead of using an
24 existing wireline phone to make or receive calls
25 at home.

"j tutti·PageTM
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1 I see 87 for 8 and 9. And then for 10 and 11, I
2 see 137.
J A. Yeah. Let's see. Yes.
4 Q. And.l add those together. And I got
5 224 rather than 214. And I was trying to figure
6 out how these numbers correspond to 214.
7 A. Okay. WeIl, what that means is that
1\ there were 10 people that did not make it all the
9 way to the i.ntel'view. They decided to hang up,

10 whatever. Who knows. But, you know, the data
11 tables that -- I mean the study is based on the
12 data table where 84 people answered this question
13 and completed the survey.
14 And the other question was there was
15 130 people that answered this question and
16 completed the survey. 130 and 84 equals 214.
17 Q. Where's the 130, the -
18 A. It's not in these set of tables. I'm
19 trying to say these set of tables were produced 
20 these are just in response to the request.
21 Q. Could you give me the number again of
22 the 87 how many completed the survey?
23 A. 84 people were counted in terms of
24 completed interviews.
25 Q. And of the 1377

Page S9
1 A. 130. t My question is, is that all calls or
2 Q. Okay, So if I understand how this 2 just some calls?
3 works, 295 people called in. 3 A. Basically what it is is it's - I mean,
4 A. Correct. 4 I'll read the answers to the survey_ I use the
5 Q. 71 of them must have been screened for 5 mobile service to make calls when I am at home in
6 some of the initial questions? 6 addition to using a regular wireline telephone.
7 A. Correct. 7 Q. So I take it then that you wouldn't

i 8 Q. To get it down to 224. And then 10 8 know from the answers given to you if the answers
I 9 more people at some point after answering the 9 reflect all calls or only some calls?
110 questions 8, 9 and 10 dropped out of the survey? 10 A. Correct.
11 A. Correct. 11 Q. And I guess similarly, if it was only
12 Q. Is that right? 12 some, you wouldn't know that - based on the
13 A. Correct. 13 answers you were given. you wouldn't know what the
14 Q. Okay. When did the study actually take 14 percentage would be?
5 place in terms of calling folks? 15 A. Correct. -
6 A. Let's see. Basically, the interviews 16 Q. Similarly I at the bottom of that page,
7 took place between January 18th and February 6th. 17 you say similar to the previous finding, Table 9
8 Q. Now, MIAfRIC didn't collect any data to 18 indicates that over half of PCS customers with
9 verify usage of pes as an alternative for wireline 19 mostly business usage utilize their PCS telephone

~
service? It just relied on respondents to 20 as a second telephone at work which may reduce or

1 self-report that as an answer; is that right? 21 eliminate the need to add a second wireline
2 A. Correct. 22 phone.

Q. So for example on questions 9 and 11, 23 Based on the answers you were given,
. which asked about use of PCS, thece's no data to 24 you don't know if that's for all calls or only
~ compare PCS usage with wire1i1le usace to determine 25 some calls; is that right?
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A. Correct.

2, Q. Let me back up, Earlier in my
) qu tioning, you said that as part of the

.,4 co aborative process you discussed the different
! m ologies that you could use and the pros and

co s of each methodology. Do you remember that?
7 . (Witness nodded head affirmatively.)
8 . What were the pros and cons of using
I} methodology?
il) . The basic pros were that we could reach
t a v ry large audience, a large segment of the
I m ketplace, in order to build up a large enough

s pie of PeS users. pes users is a low incidence
4: ca gory. So therefore, we needed some method to

be ble to reach at a reasonable cost and a
r onable time frame a large number of people
t could we exposed to the study.

And so based on the relative - the
ab' 'ty to reach large numbers of people in that

ketplace, coupled with sort of the cost of
irea hing those people and the amount of time that
it W!Ould take, you know, those were the pros.
~'s why we chose this method.

· Well, you know I'm going to ask also,
were the cons?

Page 63
· Yeah. The cons are basically it's not

ap rely random sample, which was true of every
met od that basically that we looked at,

· So you considered 295 respondents a
larg number? .

~
Given the cost and the timing and the

.dfo and relative to other types of research,
, • that was a - I don't know what large is.
Tha was a reasonable number upon which to do a
'Situdr.
~ 'Those are all the questions I have.

Oh. ~ take it back. One last question.
I The questions that are attached to your

'Iltudy, those are the only questions that were
alSkeU of the respondents -

AI Correct.
I •

Q! - 18 that correct?
I MR. LAMOUREUX: I have no other

'llUeS!iOns.
MR. ALEXANDER: Do you a break, or are

,I you eady to go on?
i THE WITNBSS: How much more have we got

btte~
I MR. ATKINSON: I have 30 minutes or

s.
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(A shott recess was had.)

2 EXAMINATION
:3 BY MR. ATICINSON;
4 Q. We're back on the record. My name is
5 Bill Atkinson, on behalf of Sprint Communications
6 Company I LP. Good afternoon, Mr. Denk.
7 I'd like to state for the record that
8 prior to cross-examination Sprint was handed
9 responses to the data request it issued on

10 July 24th, immediately prior to the commencement
11 of these deposition proceedings. And accordingly,
12 Sprint reserves its objections as to the
13 sufficiency of the responses at this time.
14 I do have some questions. Mr. Denk, do
15 you have a copy of the responses that were banded
16 out, responses to Sprint's data request?
17 MR. AL.8XANDER.: I'll band him what I
III handed you, Bill.
19 BY MR. ATKINSON:

20 Q. Have you read the responses that were
21 banded out immediately prior to the deposition,
22 BellSoutb's responses to Sprint's data request
23 issued on July 24th?
24 A. I'm reading them now.
25 Q. If I could, if we need to take a break,
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1 we can do that. But I'd like to ask you a couple
2 of preliminary questions. I was going to ask you
3 did you assist in the preparation of these
4 responses?
S. A. Yes, I did.
6 ., 'Q\ Did any other MIAIRIC personnel assist
7 in the preparation of the responses?
8 A. Yes.
9 Q. Can you identify those?

10 A. By name? Michelle Wilmott and Kathy
11 Rose.
12 Q. As to the substantive content of the
13 responses I if I asked you the same questions today
14 at the deposition, would the substantive content
15 of the responses be the same?'
16 A. I need you to repeat that.
17 Q. Yes. Regarding the substantive content
18 of these data request responses which you assisted
19 in the preparation of, if I asked you the same
20 exact questions that are contained in these data
21 requests, would your answers be the same today at
22 this deposition?
23 A. Let me clarify then if I hadn't seen
24 this before and you were asking me these questions
2S now, for the first tim~ would the responses that
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1 you see here be the same as what I would tell you 1 interviews is the industry standard.
2 today without having seen these before? 1& that 2 Q. You used industry standard in the last
3 what YOU'rE~ asking me? 3 sentence of the response. or the phrase industry
4 Q. Perhaps we should go off the record. 4 standard is contained in the last sentence of the
5 (A discussion was had off the record.) 5 response; correct1
6 A. Could you restate the question then, 6 A. Correct.
7 please? 7 Q. Would you define the industry that
8 Q. Let me repeat a couple foundation 8 we're speaking of here?
9 questions. You assisted in the preparation of 9 A. Market research.

10 these data requests? 10 Q. Marketing research?
11 A. Yes. 11 A. (Witness nodded head affirmatively.)
12 Q. But until you have looked at the final 12 Q. Directing your attention again to
13 fonnat of these data requests, you haven't seen 1:3 request number I, the request starts out by
14 the complete requests and responses until right 14 saying, please provide all responses to the survey
15 now? 15 including interviews terminated before reaching
l6 A. Cortect. 16 the end of the survey; is that correct?
17 Q. But to your knowledge, if I were to ask 17 A. Correct.
18 you the same questions today that are contained in 18 Q. Now, tabulation, a mathematical
19 the data requests we issued on July 24, the 19 tabulation of the responses, is not the same thing
20 substantive content of your responses would be the 20 as provision of hard copies of the actual survey
21 same? 21 responses, is it?
22 A. Correct. 22 A. Well, this was done via computer, so
23 Q. Thank you. rd like to turn your 23 there is no actual hard copy. This would be the
24 attention to request number 1. For the benefit of 24 closest thing you could get to that.
25 those listening, would you mind reading the brief 25 Q. There were no - strike that. The

Page 67
1 request and response, please? 1 interviewers were at computer terminals at all

I 2 A. Tabulation of responses to all 2 times during the Kentucky PeS survey?
I :3 individual questions are attached to this 3 A. Correct.
I 4 response. 4 Q. And never used a hard copy to handwrite
I 5 Q. I'm sony; could you start with the 5 responses given to them over the telephone?
i 6 request and the response? ',6 A. Correct.

1

7 A. The request also? 7 Q. To your knowledge, does the data file
8 Q. Yes, pleue. 8 questions and responses still ex:ist?

i 9 A. Request number 1, please provide all 9 A. Yes.
ilo responses to the survey, (not including question 10 Q. And that's in MJAfRlC's custody?
~l number 16, 16a. 16b, 16c, 16d, 16e and 17), 11 A. Correct,
~2 including interviews terminated before reaching 12 Q. Let me ask you this, Mr. Denk, If one
p the end of the survey. 13 set about to determine the adequacy of a marketing
~4 Response, tabulation of responses to 14 survey, in your opinion would it be helpful to

~5 all individual questions are attached to rhis 15 examine the actual paper survey results or
~6 response. These tables include interviews 16 responses if they elcisted?
J7 terminated before the end of survey. In other 17 A. The question was would it be adequate?
ts words, the attached tables are based on tota! l8 Q. Would it be helpful to assist in
i9 contacts made. 19 determining the adequacy of the results of a
io Please note that the percentages in the 20 marketing survey to examine the actual paper

~
attached tables will not IDBtch up exactly to the 21 interview responses, if any existed?

2 percentages in the original report, because the 22 A. It's never done by a client
percentages in the report are based on total 23 organization. So I'm not -- I would say that they

4 completed interviews, rather than total contacts 24 must deem that it's not helpful. We never get
lis made. Basing data tabulations on total completed 25 tltat request from a client organization to
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1 failed this criterion?
2 A Yeah, there were some. And I believe
3 the number was about 43.
4 Q, 437
5 A. Yeah. I think that was the nUIXlber.
6 Just based on recollection.
7 Q. Were there any other symbols or
8 questions that could terminate an interview if an
9 inappropriate response were given?

10 A Were there any other than what?
11 Q. Than the two we've discussed.
12 A. Yeah. Let's - I mean, if you want to
13 look: at the questionnaire itself. Any question
14 such as question 1 that has a tally and terminate
15 would be considered a screening question where a
16 person dOe5 not continue because they do not meet
17 a qualification.
18 So that would include question
19 number 1, that would include question number 2.
20 question 2a, question 3, question 4, question 4a.
21 And then at 4b, you see end of screener.
22 So at that point - it's up through
23 that point where those kind of questions are asked
24 to make sure, you know, that the people we
25 interview meet the qualifications created for the

Page 72
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1 study ..
2 Q I don't want to conduct a memory test
3 today, Mr. Denk. But I do want to ask you, did
4 MIA/RIC keep a tally of how many respondents t if
5 any I failed the tally and tenninate screening on
6 tli~ first I guess five questions of the survey
7 that we just discussed?
8 A Yes.
9 Q. I'd also like to ask you about the

10 question - request number 5 from Sprinfs data
11 request issued July 24th and the response given
12 this afternoon. Let me know when you're with me,
13 Mr. OeM.
14 A I'm with you.
15 MR. ALEXANDER: Are you on number 57
16 BY MR ATKINSON:

17 Q, Yes. A wrong answer to question 16e
18 could disqualify a respondent; is that correct?
19 A. No. There really is no wrong answer,
20 per se,
21 Q. I'm going to read the response and ask .
22 you to accept my reading, subject to check.
23 Question 16e was intended to be a security
24 measwe. MIAlRJC wanted to discourage respondents
25 from inviting other nonqua!ified friends and

Page 70
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I

ac:J "'11Y look at the raw data tile.'rWbat we provided in this response,
!tabUlation of responses. is typically the lowest
ilev~l of detail that anybody would look at to
lest~lish, you know. what the answers were in the

I

;surtey,

f
so as far as your company, M/AJRIC

!I{es ch, goes, you have never since the inception
lof e company used hard copy data responses?

, No, thaCs not correct.
I MR. ALEXANDE.R: I'm going to object to

Illski~ ever in your life type questions. But if
~rou ]want to put some reasonable parameters on it.
!Sinde the inception of the company is what I
objelpted to.
bY ¥R. ATKINSON:

, Let me ask you this, Mr. Denk. How
has MIAIRIC been in existence, the company?

Since 1965,
Let me direct your attention to the

ilresp nse to request number 3. Are you with me,
Mr. enk?

Yes, sir.
Q I'm going to read a portion of the
p nse and ask you to accept my reading, subject

Page 71
II" C eck. NER Useage stands for Non-Eligible

es ndent - Usage, which relates to answer
~llate ories which would disqualify a respondent
!I!to continuing with the survey because of not
.'lib. the screening qualifications.

I Let me just stop here and ask you, to
'lour knowledge, how many potential respondents

er in fact excluded because they failed the
r . g qualifications indicated by the Nl!R

!;!dsag symbol? N-E-R, NBR usage.
A. I don't know the exact number. If you

';I,llilad uested that, I would have provided that, I
,I,i,"n' know off the top of my head. I could find
1!I~hat ut if we needed to.

Q'I Were there any?
A"I' Yes, there were.
Q, And we repeat the same question for the

1 NBR demo, N-E-R demo. For the benefit of
ose listening, the response continues I NBR demo

the respondent was disqualified from
.,nti uing in the survey due to not baving a valid
It's etix.

And I would ask you the same question.
o y u know how many respondents, sitting here

ay if any, were disqualified because they
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1 Q. Let's move on. Mr. Oenk. has M/AIR/C
2 been hired by any RBOCS besides BellSouth to
3 conduct a pcs-related. survey?
4 A. I am not aware of that. I am not aware
5 of that. I don't know.
6 Q. You discussed earlier in your testimony
7 here this afternoon Tables 3, 4 and 5 from your
8 report-
9 A. Uh~huh (affirmative).

10 Q. - included on pages 3 and 4. And I
11 believe that we've discussed and you've testified
12 that the conclusions that you draw from the survey
13 results indicated in those tables are that
14 8 percent of the 214 survey respondents have, in
15 one way or another, to use the phrase again,
16 cannibalized wireline usage for wireless.
17 Is that a correct summary of the
18 report?
19 A. Yeah. I mean I would say that a total
20 of 8 percent answered the survey, you know, in the
21 wording of those three questions.
22 Q. And I believe you testified earlier as
23 well as that 8 percent of the 214 qualified
24 respondents was roughly 16 or 17; is that
25 correct?

Page 75
1 Q. Based on this question and the 1 A. Correct.
2 response, I gather if someone could not provide a 2 Q. Let me ask you hypothetical, if four of
3 mobile phone Dumber, the interview would be 3 these 16 or 17 respondents misinterpreted the
4 terminated and the results would be rejected from 4 relevant survey questions and their relevant
5 the data file,; is that correct? 5 survey answers were based on this

i 6 A. No, I don't think so. ,6 misinterpretation, in your opinion, would that
i 7 Uh-uh (negative). Let me clarify the purpose of 7 have a statistically relevant effect on the
I 8 this question. The thought was if they are being 8 results of the survey?
, 9 asked to provide their mobile phone number, that 9 MR. ALElXANDER.: I'm going to object to
110 would create an impression fur them that we would 10 the question. It's one assumption after another
ill be checking up on that to make sure they were a 11 based on somebody giving - the hearer to the
p valid Pes customer. 12 question having a false understanding of the

3 So that would be a deterrent to just 13 question and I'm assuming giving a false answer
4 telling somebody else off the street to call this 14 based on a false question. Is that the foundation
5 number, waste our time, and tty to collect money 15 for the hypothetical? -
6 when they weren't really a valid customer, That 16 BY MR. ATIClNSON:
7 was the purpose of the question. So it was really 17 Q. It's a hypothetical really with just

1
8 just a disguise, if you wul. 18 one fact assumed, that the four or five
9 Q. Okay, I don't want to spend all day on 19 respondents of the 17 we~re discussing
o this, Mr. Denk, but how would you determine 20 misinterpreted the relevant questions pertaining

*1 whether they were a valid PCS customer based on 21 to Tables 3 and 5. And I stand by the question.
i2 the responses to this question? 22 The wimess can answer.
b A. We wouldn't, based on this question, 23 MR. ALBXANDER: Well-
4 because we asked other questions to determine that 24 THE WITNESS: I have no way of knowing
~ earlier in the survey. 25 if someone misinterpreted the question. All I can

.•'"I"IJ, L.O. ljjOa'JU:i±OANlacem1r•fl

Interlata Services BeUSoutb -
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1 family members from calling the 800 number in an
2 attempt to complete the survey and collect the
3 cash gift.
4 M/AIRIC felt the wording of Q 16e and
5 the requirement of a mobile phone number might
6 serve to accomplish this goal. At the completion

:
7 of the collection phase, a complete listing was
g run of all respondents and their mobile phone
9 numbers, Based on that analysis, M/AIRIC did not

10 remove any respondents from the tile.
11 Is that a correct reading?
12 A. Correct.
13 Q. I'd like to ask you again, based on
14 this question, would it be possible if a
15 respondent gave a wrong answer to this question
16 that they would be removed from the data file?
17 A. What do you mean by a wrong answer?
18 Q. Well, let's look at question 161'. Can
19 you turn to that in the survey'?
20 A. Okay"
21 Q. And that question reads. what is your
22 mobile phone number -
23 A. Right.
24 Q. -- is that correct'!
25 A. Correct.
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1 Q_ You also testified earlier that the
2 phrase or the category PeS users is a
'3 low··incidence category?
4 A. Correct.
SQ. Do you recall testifying to that?
6 A. Correct,
7 Q. Can you define the term low-incidence
8 category for us?
9 A. Can I? Is that a question?

10 Q. Yes, would you.
11 A. It's basically a group of people that
12 exists in very low numbers out there in the
13 population.
14 Q. So there's not many of them.?
15 A. Right.
16 MR. ATKlNSON: Thank you. No further
17 questions.
18 MR. ALEXANDER: Folks on the phone, if
19 anybody bas any questions, all the folks here in
20 Atlanta are done with their cross.
21 MR.. CAMPBN: This is Henry Campen. I
22 have no questions.
23 MR. GUARISCO: This is Paul Guarisco
24 with e.Spar. I have probably just a couple
2S questions.

Page 81
THE WITNESS: Okay.

2 EXAMINATION
3 BY MR. GUARISCO;

4 Q. Good afternoon, Mr. Denk. I'm Paul
5 Guarisco with e.Spar Communications. Would you
6 aiC~ that PeS providers in the Louisville market
7 today \are still in the process of making the
8 transition from a complimentary telecommunications
9 service to a competitive replacement to wireline

10 serviC8S?
11 A. I really don't know the answer to that
12 question.
13 Q. You can't draw any conclusions with
14 regards to that question?
15 A. I just don't know the answer to that
16 question,
17 MR.. GUARISCO; Thank. you. I have no
18 further questions.
19 MS. DOUGHERTY: Amy Dougherty from the
20 Commission. I have no questions. Thank you,
21 Bill.
22 MR. ALEXANDER: Has everybody who is
23 here, the intervenors' counsel, had their
24 opportunity'?
25 (A discussion was had off the record.)

Page 79
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~o ~n is what they gave as their answer. And
lha1l's what happens in survey research.
llY MR. ATKINSON:

Q. Just a few more questions, Mr. Denk.
(A discussion was bad off the record.)

~. You've discussed this before in
I pre'rious testimony this afternoon, Strike that
Let \me back up and ask a couple of prefatory
qu~tions.

I MR. ALEXANDER: Go ahead. You struck
it. that's fine.
BY ~R. ATKINSON:

. Let me direct your attention to page 1
of y ur summary report, which is Exhibit AJV-'3.

trhe e you state or there the repon states in the
first paragraph, the study was designed to assess
the urchase motivations of customers who have
tho n PeS and to understand how customers are
us' pes. Is that a correct reading?

Correct.
Now, the language from your report

$P of customers who have chosen PCS, not
~t mers who have chosen a specific PCS, such as
Spri~t PCS; correct?

AI (Witness nodded. head affirmatively.)

c°rt
cL

Q You've also discussed this earlier in
i.,art, Mr. Denk:. But I'd just like to ask you
"dir~y why were all other wireless entities
.excl~ded from the sample we're here discussing
todat?

A Well, the study was targeted at pcs
'l,lser , so that excluded most wireless users, that
is n -PCS users. That would be the primary
tns r to that question, I guess.

Q. I believe you stated. earlier that In
l)"our opinion, and in MlAJR/C's opinion, the
'rele t population of interest is PCS users only
in th Louisville MTA?

A. I For the objectives of this study, the
·targe group was PCS users.

Q. You testified earlier that it was not
ipossi Ie to draw a random sample based. on the
j)Klpu adon of interest used for this survey. Why

.' was i not possible, Mr. Denk?
" A.' Well, a random probability sample is a

",i:lsamp!e wh8re everyone has a known and equal

!":'!.!"','i',trob bility of being included in the sample. And
/!i1l:here was no sampling approach or m.etbod in our
!iii!i'vaIu tion that could accomplish that.
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1 interexchaIlge carriers or incumbent local exchange 1 versus running the ads and looking for this
2 carriers or other wireless entities? 2 particular group of PeS users, being Sprint pes
3 A. We do work with a variety of different 3 users in one location, Louisville Kentucky.
4 telecommunications companies, including long 4 Is that type market research data used
5 distance companies -- or primarily long distance 5 by other companies for other reasons? Is this a
6 companies, wireless companies, RBoes. 6 standard type methodology in doing market data
7 Q. RBoes being Regional Bill Operating 7 research?
8 Companies? 8 A. This type of methodology is frequently
9 A. Really all sectors of the 9 used when the target group for the study is a very

10 telecommunications industry. 10 low-incidence study. The other factor here is
11 Q. Okay. And you were asked a number of 11 that they're all locar:ed in a particular
12 questions by several of the attorneys about the 12 geographical area.
13 purpose of the study and why you did that. I know 13 So therefore a method such as this
14 you testified that you've made a proposal. 14 could be used to try to locate people within this

1

5 Was that proposal based on BellSouth 15 particular geography.' Typically, when you have a
16 telling you some instructions about what they were 16 very low incidence target group that you're
7 looking for and then you came back and made a 17 looking for, the costs and the amount of time and

18 proposal? 18 the availability of any information about that
9 A. We had a conference call to discuss the [19 population of interest makes it very difficult to

i
l
0 goals and objectives of the research, which is a 20 complete a - to complete large numbers of surveys
1 common practice. And then based on that 21 with those people.
2 discussion, we developed a research proposal that 2Z SO I mean, those are the factors that
3 suggested an approach to gathering information to 23 were under consideration when we determined that

1f4 m~t those information objectives. And that's 124 this methodology was the one that we would use.
Ifs bas1Cally the process that took place. 25 Q. Do other companies use this type market

~ ~ -:.:a Denk
August 13, 1998
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I Q. Okay. Mr. Atkinson, a few minutes ago,
2 pointod to the objectives of the study and noted.
3 that the objective was -- primary objective of
4 this research was to examine the PCS market for
5 the presence of the following groups, and you list
6 those.
7 Would you look down at that document
8 and see if it does not specifically say who
9 MIAfRlC Research talked to within that pes market

10 and where?
11 A. Where are you referring to?
12 Q. First page on research methodology and
13 sampling.
14 A. Right. yeah. It describes with whom we
15 conducted telephone interviews and what
16 geographical location. It talks about how we
17 screened for these customers or found these

j 18 customers. And it tells how many we talked to.
19 Q. So M/A/R/C talked to only pcs customers
i20 of Sprint pcs in the Louisville, Kentucky, area.
21 Is that reflective of your study'?
22 A. That's correct.
i23 Q. Also. while we're looking at the study,
24 I want to ask you some questions about this

!25 methodology that has come up, the random sampling

.~ _ ~ . v \1ulti.Page™
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1 MR. ALEXANDER: This is Tom Alexander.
2 I have very few redirect questions.
~ E~ATION

4 BY MR. ALEXANDER;
5 Q. Mr. Denk, one thing that I don't think
6 really got established was about your background
7 and your company's background. I know in response
B to one question by Mr. Atkinson from Sprint, but
9 would you please describe your background, how

10 long have you been in market data research, and
11 how long has MIA!RJC been around as a company?
12 Things like that.
13 A. MIA/RIC has been in business since 1965
14 in the market research business. I've worked for
15 mark MIA/RIC since 1982, 16 years, doing a variety
16 of market research. The company, probably about
17 25 percent of our -- well, we're about
18 $100 million company in total.
19 About 2S percent of our revenues are
20 with clients in the telecommunicatiOns industry,
21 Q. Of those telecommunications clients,

i 22 can you -- without naming names. I don't know if
23 there's any confidentiality requirements about
24 what kind of market data research you do. But do
25 you do market data research for what we call

hu 'J • .::: v. j ~ Jb~ .. u: 1.\ I A1llIncerIlLJH'
lDterlata Services BellSouth
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I, HaL DBNK, the witness
herein, have read the transcript of my testimony
and the same is true and correct to the best of
my knowledge. Ally corrections and/or additions)
if imy, are listed separately.
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1 we make the responses to Sprint's data request
2 issued on July 24th Deposition Exhibit A, the only
3 one to these proceedings.
4 (Deposition Exhibit A was
5 marked for identification.)
6

7

8

9

10

11

12
13

14

15
16

17

18

19

20
21
22
23
24
25

1
2

3

4

S

6

7

8
9

10 Sworn to and subscribed before me,
n this day of , 19_.
12 (NolIiIY Nne)
13 My C--"'Il bpirel _

14

15

16

17
18

19
20

21

22

23

24
25

• (j. 4bALii
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dad. research approach? Based on your
un4erstanding and knowledge, do they rely on the
results that M/AIR/C gives rhem from this type
approach?

A. Yes, They use this type of method
iperiodically and draw inferences from the
resUlts.

~. Okay. And by using it, do you know
wh~her or not they make market decisions, like
,are ~ey going to invest capital in a new product
'or s~rvice based on this type market-based
resdarch?

A,. Yes. That's why they do the research.
TSe do research to gather information to provide
iinp t to decision-making and to lower the risk of
i •ng wrong decisions. And frequently, research
lis d' ne in the context of having information or
ihav g no information. And so companies gather
info ation and use that information to assist in
l[leei ion-making. And this is very typical of the
kin of thing that happens with our clients.

. You were asked a number of questions by
iliiff~rent attorneys about random samples in the
~ni~erse, comparisons you could make. The numbers
that ~ou have put forth in your study are based on

it 86 - Page 89

i: I Page 87
,'~ the desponses that you received to the newspaper
Ii_Ids; Iis that correct?
Ii, A, That's correct,
i~ Ql And did MIA/RIC Research, in doing this
i."study, find customers -- I'm not even asking you
I,ioow Imany. I know you list percentages. But did
"~, td/AJ/RIC Research locate customers based on this

'.,.'.,."..:••..•.,.'., .... 8.:tud~hO indicated. that they wer~ s~~scribing to.•••..• Pes tead of wirelme when they tnltlated
$erv' e?

• A~Yes.
,i Q Did MIAIRJC Research find customers in
il,oin this market data research who found PCS

"i'i4uSl mer, who indicated they were uslog PC8
,.···i!nste of a second wireline'l

A.I That's correct.
Q.: And did MIA/RIC Research find

ii'il'ijers, when responding to this research study
I.iii~t /AJR/C did., wllo responded that they bave

,.,'.. :1..• i"l~mi.. ted wireJine all together and replaced it
.i: WIth CS'1
, A.! Yes, we did.

i MR. ALEXANDER: No further questions.
i MR. ATKINSON: For clarity of the

r~, counsel for BellSouth baa suUesled that
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1 CERTIFICATE
2 STATE OP GEORGIA,

3 COUNTY OF FULTON:
4 I do hereby certify that the above and

: 5 foregoing deposition was taken down, as stated in
I

6 the caption, and the questions and the answers
7 thereto were reduced to typewriting under my
8 direction.
9 I do further certify that the witness

10 was duly sworn by me, that the exhibits attached
11 are true and correct as furnished to me, and that
12 the foregoing 89p~ represent a true and
13 correct transcript of the evidence given by said
14 witness upon said hearing.
15 I do further certify that I am not of
16 kin or counsel to the parties to the case; am not
17 in the regular employ of counsel for any of said
IS parties; nor do I have any interest, financial or
19 otherwise, in the final result of said case.

120 This, the 15th day of August, 1998.
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